Lessons from building
a green business

Presentation to UNEP Finance Initiative / September 27, 2007

CONFIDENTIAL

No part of this presentation may be circulated, quoted, or reproduced for distribution without prior written approval from Bullfrog Power Inc.
This material was used by Bullfrog Power during an oral presentation; it is not a complete record of the discussion.



Leading 100% green electricity provider in Canada

Our mission is to provide practical energy choices
that enable people to create a sustainable world
for future generations.

The first all-green electricity retailer in Ontario

Launched in September 2005 in Ontario and
June, 2007 in Alberta

Residential and business offerings
Bullfrog Power matches its customers’
electricity usage with green power that it injects

onto the provincial grid

Canadian owned; community focused
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The Bullfrog Power Difference

Pure green... all power is sourced exclusively from
100% renewable EcolLogo certified clean,
emission-free sources like wind power and low-
impact water power

Local... all power is sourced from local generators
supporting regional economy and environment

Visionary... bringing new renewable generation
online; new turbines erected in Fall 2006, Spring
2007; more soon to be commissioned

Leading... creating a robust market for green
power in Ontario and Alberta

Trusted.... endorsed by World Wildlife Fund
Canada, The Asthma Society, Pembina Institute
and many other non-profit groups

High-integrity... green power purchases audited
annually by Deloitte
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Some of our customers
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People will do amazing things for a purple cow
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Facilitate social networking
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Make the environmental impact tangible
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Green your entire operations
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Forge unusual partnerships
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Education is essential
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Keys to success

Build a purple cow

Make the environmental impact
tangible

Facilitate social networking

Green your operations

Education is essential

Is your product truly remarkable?
How do your customers describe
the impact they are having?

How do your customers interact
with each other?

How will you lead by example?

Do you have an education
roadmap?
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More information

www. bullfrogpower.com

Tom Heintzman
President

Email: tom.heintzman@bullfrogpower.com
Phone: 416-360-3464 ext. 202
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